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University lecture by Prof. Cristiano Ricardo on cosmetic science and consumer behavior in

Brazil and Latin America, exploring the olfactory powerhouse: fragrance loyalty & rituals

in brazil with colorful schematics and market cases.

Versão online e eventuais atualizações:
https://professor.cristianoricardo.com/post/the-olfactory-powerhouse-fragrance-loyalty-rituals-in-brazil-2026-03-02

Consumer Psychology & Olfactory Formulation · Brazil & Latin America Insights

Brazil is globally ranked among the highest consumers of fragrances per capita, where scent

is an indispensable marker of personal hygiene and self-esteem.

Market Dynamics & Formulation Architecture

Multiple Showers

2 to 4 showers daily

Hygiene = Dignity

Deep cultural value

Body Splash Layer

Generous reapplication

Fresh fruit/floral notes

High post-bath diffusion

Functional Scent

Deodorants & Lotions

Scent = Clinical Proof

No fragrance = No effect

The Multi-Bath Cultural Ritual ('Banho Tomado')

Brazilians take an average of 2 to 4 showers daily. Each shower represents a sensory reset

where soaps, shampoos, body washes, and deodorants must release expansive top notes that

transform the bathroom into a private sanctuary.
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The Body Splash Boom: Democratizing Luxury

Brands like Natura (Tododia) and O Boticário (Cuide-se Bem) mastered the body splash

category—alcohol-water formulations with 3–5% fragrance concentration designed for generous,

whole-body spritzing after bathing, offering accessible luxury with high olfactory sillage.

Fragrance as an Efficacy Proxy

Unlike Northern European markets where fragrance-free cosmetics dominate the clinical

segment, Latin American consumers frequently interpret fragrance absence as lack of efficacy

or medicinal staleness. Clinical brands must formulate hypoallergenic fragrance bouquets to

ensure therapeutic compliance.
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